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ЛЬЯДРО 



PASSION FOR PORCELAIN 

Heirs to the age-old tradition of porcelain, the brothers 
Juan, José and Vicente Lladró knew how to make it 
their own and to bring an art they always felt 
passionate about much closer to people. 
 
Lladró has around 1,000 employees, several associated 
companies abroad and a select network of its own 
boutiques located in some of the world’s major cities, 
including New York, Beverly Hills, Moscow, Tokyo, 
London, Beijing, Hong Kong, Shanghai, Singapore, 
Delhi, Mumbai, Madrid, Barcelona and Valencia. 
 

In addition, it has over 2,000 points of sale in 120 
countries on the five continents. Run since 2007 by 
Juan Lladró and his daughters Rosa and Ángeles, Lladró 
is a multinational enterprise that, notwithstanding its 
size, has never stopped being a family business. 



THE BEGININGS 

In 1953, the Lladró brothers began to fire 
their first creations in a Moorish kiln built in 
the backyard of their home in Almàssera, a 
small town on the outskirts of Valencia. 
 
Now, sixty years later, and still in close 
proximity to that initial humble workshop 
stands The City of Porcelain, the place where 
all Lladró  creations are made. 



THE BRAND’S VALUES 

Lladró stands for tradition, art and prestige. 



HANDCRAFTED ARTISAN PROCESSES 

All Lladró pieces are 
handmade in the brand’s 
workshops in The City of 
Porcelain, following an 
entirely artisan process. 
 
From the initial sketches to 
the final firing at high 
temperatures, each step in 
the process is carried out 
by artists and artisans 
working under the 
attentive eyes of the Lladró 
family. 



HANDCRAFTED ARTISAN PROCESSES 

Once the modeling is finished, the piece is divided 
into as many fragments as necessary for the work 
to be reproduced in porcelain. 
 
From each of the resulting fragments, a mold is 
obtained and filled with liquid porcelain paste in 
order to create the different parts of the figurine. 
 
Expert hands then put the work together using 
porcelain paste for adhesive. 



CREATIVITY 

Indeed, Lladró has never stopped exploring new 
forms. That is why its extensive catalogue has always 
embraced a range from classical figurines in soft 
coloring and glazed finish to more sculptural pieces 
in gres or matte porcelain, not forgetting more 
functional objects, and of course the monumental 
pieces in High Porcelain, the brand’s maximum 
artistic category. 

This diversity of 
products 
positions the 
brand at the 
forefront of 
market tastes, 
reinforced by 
collaborations 
with leading 
external 
designers who 
add their 
personal and 
artistic universe 
to the Lladró 
work in a 
fruitful creative 
exchange. 



CREATIVITY 

Since its beginnings, Lladró, a Spanish 
company with a long-standing artistic tradition 
and a high international profile in the 
decorative porcelain market, has been 
strengthening its contemporary image without 
forgetting its roots. 



INNOVATION 

Lladró has expanded the art of porcelain with its own 
developments, with new techniques and processes which 
have revolutionized the world of ceramics. 
 
The single-firing of the 1950s, the introduction of Gres in the 
1970s, a palette of 4000 colors and ongoing innovation in 
decorative techniques such as the application of enamels and 
metal luster, are good proof of the fact that the company 
never stops researching and innovating. And always with 
entirely handcrafted artisanal processes, far removed from 
the otherwise standard mechanization. 



Lladró’s work is varied, in continuous evolution 
and is the expression of everything good and 
beautiful about life. Sometimes from an aesthetic 
viewpoint and other times addressing universal 
values, it is a reflection of our desires, of our 
affinities, of our way of understanding the world. 
That is why it has millions of lovers from different 
cultures, races and beliefs and why its pieces are 
so widely appreciate in homes all over the world. 

UNIVERSAL 



UNIVERSAL 

Lladró creations are to be found in the collections of museums of 
the stature of the Hermitage in St Petersburg, the International 
Museum of Ceramics in Faenza (Italy) or the Cinquantenaire 
Museum in Brussels, and the brand continually receives requests 
for loans from its Historical Porcelain Collection for temporary 
exhibits in prestigious museums and cultural centers around the 
world 



 
100% MADE IN SPAIN 

 
All Lladró’s production is made 
entirely by hand in the company’s 
own headquarters in Tavernes 
Blanques, and absolutely no 
phase in the process is 
externalized. 



THE STORY OF A DREAM 



EXCELLENCE – HIGH PORCELAIN 



UNIQUE PIECES 



LLADRÓ, BY DESIGNERS 

Jaime Hayon (Madrid, 1974) is 
Lladró Atelier’s artistic advisor 
and has conceived various 
collections for the brand, such 
as The Fantasy and The Guest. 



LLADRÓ LIGHTING 



INTERNATIONAL REACH 



INTERNATIONAL REACH 

For its quality, for its 
highly personal style 
and for the creative 
ambition of its pieces, 
Lladró is one of the 
leading Spanish 
brands on a global 
level and a 
benchmark when 
speaking about 
internationally 
renowned Spanish 
brands. 



Slowly but surely, Lladró continues its process of 
internationalization, making headway in emerging markets 
like Russia, Eastern Europe, India and continental China. In 
fact, Asia is turning out to be a critical linchpin in the 
growth of the company. The brand’s international 
projection has been recognized with several Príncipe 
Felipe Awards: in the Internationalization category in 
1993, in Competitiveness in 1997 and Brand with 
Reputation Management in 2001.   
 
In spite of its international dimension, Lladró has never lost 
sight of its true essence. It is a global company but also a 
small creative workshop.  
 
The secret is never to try and second-guess the market, nor 
to pay too much attention to market research, but on the 
other hand, thanks to educated intuition, to try and 
imagine the next chapter in the story and to allow its 
artisans to follow their path. 

INTERNATIONAL REACH 



RUSSIA 

After 15 years present in the market 
Lladró is one of the high-end and well 
known europeans brands more 
respected by its design and quality. 
 
And Russia, is one of the countries of 
more growth in the last years, not only 
inside the country but also by russian 
tourism in Europe. 
 
Lladró is a perfect product for russians, 
because of decoration taste, quality 
appreciation, price point and porcelain 
tradition. 



PROTECTION 

In Lladró we are fully aware about the importance 
and great value of the Industrial and Intellectual 
Property. Therefore we carry out an active policy 
in enforcement and defence of our trademarks 
and designs. 

 



• It is known that the trademark is protected only 
in the territory of the country where it is 
registered. So if your business activity goes 
beyond your country, there is a need for a 
trademark registration abroad. 

• Our Lladró® brand is registered in all the 
countries in the world. 

• In Russia, there are two ways of acquiring the 
trademark legal protection: 
1. Trademark registration according to national 

procedure.  
2. International trademark registration according 

to the Madrid Agreement and Protocol.  

• In Russia we have trademark protection for 
Lladró® in virtue of the International Registration.  
 

TRADEMARK 



• The main advantages of this 
system are:  
– Filing of one application for 

trademark registration in respect 
of all interested countries; 

– Significant reduction of costs. 
– Opportunity of future 

“expansion” of the international 
registration by additional 
specifying countries.  

– Simplified system of further 
registration “maintenance” by 
submitting a single application for 
amendment, renewal, transfer of 
rights for all countries listed in 
the registration.  

 

Boutique Gum (Moscow) 

TRADEMARK 



TRADEMARK 

We have also registered the Lladró® brand in 
Cyrillic. This registration was filed according 
to the national procedure because our 
interest in this registration is limited to 
Russian Federation. ЛЬЯДРО 
 
Both trademark registrations are for all 
products that we commercialize under the 
Lladró® brand: 
 

– Porcelain figurines. 
– Jewellery 
– Scents, perfumes and home fragrances. 
– Lamps 
– Leather articles 



• With regard to our designs, as they are artistic 
Works, they are protected as Copyright. 

• Copyright extends to literary, scientific and artistic 
works, regardless of the manner in which they are 
fixed. Legal protection applies to sculptures, graphic 
pieces, designs, and other works of fine art, 
products of arts and crafts, among other. 

• Foreign author's works published both in Russia or 
abroad are also protected in Russia, pursuant to the 
RF Civil Code, Part Four, “Chapter 70. Copyright, 
Chapter 71 Copyright and Related Rights”, the 
Universal Copyright Convention and the Berne 
Convention, as well as by virtue of Russia's bilateral 
agreements with certain countries.  

• Copyright come into existence and are protected 
from the date of the creation of a work, by virtue of 
the very fact of its creation, so no formalities 
(official recording, etc.) are applicable to establish 
the copyright protection.  

DESIGNS 



DESIGNS 

• However, in order to confirm our rights, we register all our works within 
the US Copyright Office. This registration provides us protection in all the 
countries that are signatories of the Berne Convention. This is very 
effective because the majority of the countries are member-states of the 
international conventions on Copyright. 

• As said, deposition is not obligatory. Nevertheless, according to the 
practice such registration provides us considerable support to supply proof 
of authorship and date of creation.  

• In fact, in case of Copyright infringement in Russia, I mean, when someone 
copies one of our designs in Russia, we use the US Copyright Certificates in 
order to provide evidence of authorship and date of creation.  
 



DEFENCE 

Our policy is to go against almost everyone who tries to 
appropriate of our Industrial and Intellectual Property. 
 
Every conflict in the field of IP has its individual 
peculiarities and several ways of resolution. So it is 
important to analyze each particular case, before 
starting a proceeding.  

• The main clues for being success are the 
following: 

– Immediacy. This allows to achieve one of 
the main objectives: to remove from the 
market the infringing products. The later 
we act, more copies are sold. 

– Perseverance. 

– Go to the source. So we can avoid that 
the product goes to the market. 

– To publicize the success. 

 

 



DEFENCE 



STRATEGY IN RUSSIA 

• Keys of success: 

– High-end/luxury brand 

– Quality & service 

– Close to market 

– PR & celebrities 

– Monobrand boutiques 

– Wide distribution only 
in the best shops 
(about 30 cities) 



DISTRIBUTION IN RUSSIA 



RUSSIAN WEBSITE 



MONOBRAND SHOPS 

Boutique Ekaterinburg 

Boutique Petrovskiy passage 
(Moscow) 

Boutique  
Smolenskiy  

Passage (Moscow) 

Boutique Sfera (Moscow) 



ADVERTISING 



MILLIONAIRE FAIR (Moscow) 



EUROLUCE MILANO 



SIGNING EVENTS 



PR EVENTS 



BOLSHOI  EVENT 



GUM EVENT 





HERITAGE 
GALLERY 



INSTITUTIONAL EVENTS 



PUBLIC RELATIONS 



PRESS-CLIPPINGS 



PRESS-CLIPPINGS 



SPONSHORSHIPS 



MARKETING PROGRAMS 



EXPRESSIONS MAGAZINE 




